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BPOUGHT BACK FPPOM THE BPINK A FEW
YEARS AGO, HISTORIC LIGHTING BRAND
MIDGARD RECENTLY LAUNCHED ITS MOST
AUDACIOUS ADJUSTABLE LAMP YET

Stefan Diez.
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“Before thinking about the future, it is necessary to mas-
ter the classics of modernity.” Such is the credo of David
Einsiedler and his partner Joke Rasch, owners of historic
German lamp brand Midgard since 2015. Which is why,
before launching their first new product under the Midgard
label, the pair first studied the company’s heritage, and
the iconic products designed by its founder Curt Fischer,
in depth.

Midgard was born just over 100 years ago, in 1919, when
Fischer invented the first ever adjustable lamp. At that
time only a few places had electricity and it was still con-
sidered something dangerous and unpredictable. Fischer
built the adjustable light for his metal workshop because
the then-typical ceiling lamps cast light from above and
the shadow of the worker’s body and head would block
out the light from any piece they were working on. The
fact that his staff could suddenly turn the lamp to one side
to see what they were doing was ground-breaking.

Fischer named the company after the Midgard Serpent of
the Nordic sagas, which had a large following at that time,
and the first design was soon followed by others. The
most famous lamps, the No. 113 and No. 114 models, were
soon to be found in the Bauhaus workshops in Dessau
and in the apartments of famous Bauhaus architects, de-
signers and artists. Laszl6 Moholy-Nagy, Marcel Breuer
and Walter Gropius were among Midgard’'s most avid
fans and users and introduced the brand’s lamps into the
US where they lived and worked.

In many ways Fischer can be credited with revolutionizing
the production and design of lighting in the 20s and 30s
in the same way Alvar Aalto did with furniture construction,
contributing in a fundamental way to the industrialization
of the sector. Fischer simplified manufacturing techniques
and reduced the number of components needed. In 1922
he created the first glare-free, rotatable and asym- met-
rical reflector, which provided perfectly directed light
and protected the eyes of workers. In the early 1930s he
developed the Machine Lamp, which featured patented
maintenance-free joints.

The brand went through a lull during WWII and was tak-
en under state control during the GDR years. However,
Wolfgang Fischer, Curt’s son, continued to pay for the
rights to the brand’s products so the company came
back into family hands after the reunification of Germany
in 1989. During those early post-reunification years
Midgard temporarily produced a product for lkea, the
Spring-balanced Lamp, which became an international
success. Despite this, and efforts by Wolfgang Fischer’s
stepdaughters to restructure the company in the nough-
ties, the brand was unable to achieve long-term econom-
ic stability and was facing bankruptcy. In 2015 Einsiedler
and Rasch acquired the rights to all the classic Midgard
lights as well as the company's original tools, machinery
and archives, and a new chapter had begun.

“We decided to restart production in 2017, bringing
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back to life Midgard’s historic models,” says Einsiedler. 169
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Patent drawing of asymetrical lampshade by Curt Fischer, 1921.

Midgard TYP 113 in a townhouse designed by Mart Stam with interiors by Marcel Breuer.
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“After immersing ourselves in the brand’s history and
classic designs we felt ready to launch a new product:
AYNO,” he explains. “For the design we commissioned
German designer Stefan Diez. We gave him full free-
dom but set a few conditions. We wanted an adjustable
high-quality lamp that was uncompromisingly sustaina-
ble and would last forever. It had to be made out of recy-
cled or recyclable materials, be easily repairable by the
owner, if possible without the need for tools, and it should
come with exchangeable LED units. Our thinking was that
if you really want to be sustainable you have to build du-
rable objects. We also wanted the light to be accessibly
priced, so that it wouldn’t be an elitist product.”

Diez was delighted by the commission and approach es-
poused by the company’s new directors and owners. “It
was a uniquely good starting point for a project,” he re-
calls. “The brief was carte blanche essentially. However
since design is in most cases an evolutionary act, we
often subconsciously refer to details and ideas that we al-
ready know. This brief was different: it was a nod to break
with the tradition of desk lamps, to start as if from scratch.”

With AYNO, Diez not only succeeded in meeting Midgard'’s
requirements but also managed to create an iconic, fu-
ture-oriented design that was awarded the 2021 German
Sustainability Award. A contemporary interpretation of an
adjustable light, it is sleek, minimal and entirely joint-free.
The central feature of the luminaire is a slim, bendable
fibreglass rod, the inclination and radius of which can be
adjusted via two infinitely variable adjustment rings and
the textile-coated cable stretched between them. The rod
canbebentintothe desired position and the light cone can
be adjusted using the swivelling lampshade. Traditional
components such as counterweights, spring balancers,
ball joints, swivel joints or tilt joints are no longer required.

“l was able to take into account all the aspects that are
important in a modern product,” explains Diez. “AYNO
is self-repairable if necessary, the three materials used
- steel, fibreglass and polycarbonate - can be separated
for recycling and it takes up very little space when pack-
aged for shipping. These sustainable qualities also make
the lamp really affordable. All of this fits very well with
Midgard's philosophy.”

The company's quest for sustainability also means it has
no plans to launch anything new in the foreseeable future.
“This was Midgard’s first new design since the 1950s,”
says Einsiedler, “and now we are done for awhile. Because
you can't say you are sustainable and then launch a new
product on the market every year. Today’s customers are
very aware of environmental issues and looking for truly
sustainable products and the industry should respond
accordingly. With AYNO we have tried to do just that.”

—> Text written by Silvia Anna Barrila
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Adjustable rings made out of recycled ABS/PC.



